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Facebook Members Sell their Own Ads
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More than 1,50@-acebookusers have started placing advertisements ondheirprofile
pages—despite the social networking site’s rulensgguch ads.

They are posting them with the help of a Montreaddd company calledeblg, an
advertising network that sells ads onto peopledgbland social networking profile
pages.

Visitors to Weblo’s site will see that they can fieanoney from your popularity online.”
Weblo estimates people’s advertising value base¢adables like how many friends
they have in their social networks, and, thus, hoany people will likely see ads on their
pages.

Facebook does not allow users to sell ads on pinefile pages. Chris Kelly, Facebook’s
chief privacy officer, told me on Nov. 6 that iscaeise Facebook does not want people’s
profile pages to become cluttered.

“We don’t want a free-for-all,” he said.

But Weblo’s chief executive Rocky Mirza says thaople should be able to sell space on
their pages on Facebook (and a variety of othes $ikeMySpaceandYouTubg

because they are the content creators on those B#eebook would have no content if
not for its users, he said, which makes it difféfemm media organizations, for example,
that have content because they pay reporters.

Weblo started the service in October. In the pasttinthe number of people using it on
Facebook has grown from 200 to 1500.

“Obviously Facebook is providing the infrastructuse they can place ads on the left
side,” Mr. Mirza said. “But users should be gettpajd for the time they spend on the
Internet and the friends they draw to their pages.”

Facebook does allow people and companies thatrdesdgets for use on the site to sell
ads in the widget interface page, called the “campage.” But those widget companies
cannot sell ads on the profile pages, either.



Weblo shares ad revenues with the people who ¢ade ads on their pages. It will be
interesting to see how long Facebook allows theoatoy on. Facebook clearly would
not want to alienate even more users now, aft@@atcon debaclever the past month.

Weblo gets to the heart of a question of ownertap will will generate more debate as
more people spend more of their time looking ateoincreated by other ordinary
people. When users post reviews of restaurantsmedsa site, for example, should they
get to share in the ad revenues generated?

Facebook has also yet to respond to my inquiry e¥@blo, but | will update you when
they do.

People can also sign up to run weblo ads on tlagep by using a Weblo widget on the
site callednternet Worth



